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PRESS RELEASE


Paramount Airways launches its APEX Fare and Double the Joy Offer

Chennai, January 9, 2008: Paramount Airways the first premium service, all business class airline announced today it’s “Apex Fare” and “Double the Joy offer” on its sectors key sectors with immediate effect. The offers are valid to a limited period.

The Apex fare is available on all days starting from INR 2300. The Paramount ‘Double the joy Offer’ allows business travelers to purchase one ticket and avail a complimentary ticket by paying Rs 750 more to the applicable base fare and taxes. The offer is valid for any two people traveling to the same destination. The booking and ticketing must be made simultaneously for both passengers and are required to travel together. The Companion offer is not valid for Children and infants. 

Elucidating on the offer, Mr M. Thiagarajan, Managing Director, Paramount Airways said, “We at Paramount Airways are dedicated to providing our customers with service excellence. The Double the joy offer is to allow passengers to enjoy the festive Season. The offer is valid for both ways. These offers will ease the pockets of the discerning business class traveler”. 

Paramount Airways flies to Chennai, Coimbatore, Madurai, Bangalore, Hyderabad, Trivandrum, Kochi, Vizag, Trichirapalli, Ahmedabad,  Goa & Pune and operates 52 flights daily. For Further information on sales and travel validity, customers may visit www.paramountairways.com, or contact their nearest Travel Agent, or call our 24 x 7call center 044 43434444, or call Toll free on 1800 180 1234
About Paramount Airways: Paramount Airways is the first premium service, all business class airlines with a unique business model that is first of its kind worldwide. Paramount launched its operations in October 2005 and within a short period of time has achieved a market leadership of 26% in southern India. Paramount has been created with a vision to offer a new dimension in air travel, taking it to higher vistas of comfort and class; ensuring that passengers get pampered to the hilt.  The airline provides value – based service excellence through its innovative product offerings. 
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